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to explore the potential of 
increasing street food 
customers’ vegetable intake; by 
offering additional vegetables 
to street food meals at an extra 
cost 

Lagos, Nigeria

Street foods & green leafy 
vegetables 

Street food customers 
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46% of the customers bought the additional vegetables  
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46% of the customers bought the additional vegetables  
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Reasons for buying the additional vegetables
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6 out of 12 were still selling the vegetables 

3 out of 12 were sometimes selling the vegetables

3 out of 12 stopped selling the vegetables  

8 weeks after the intervention.. 
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Take home messages 
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Street foods are popular, highly valued 
and commonly eaten in Lagos

Additional vegetables increased meal 
satisfaction

Willingness to try an innovation and 
increase vegetable intake was high and 
mainly driven by health motives

The combination of offering vegetables 
with street foods and providing 
information on health benefits is an 
interesting option to increase vegetable 
consumption
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